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Introduce the essentials and latest trends in today's marketing with strong visuals and exciting,

timely discussions found in the proven marketing text for students of all backgrounds -

Pride/Ferrell's FOUNDATIONS OF MARKETING, 7E. This edition's extensive coverage of current

marketing strategies and concepts addresses social media, sustainability, globalization, customer

relationship management, supply chain management, and digital marketing. Emerging topics, such

as social and environmental responsibility, entrepreneurship, and new trends in marketing, resonate

especially well with today's students who are striving for success in today's fast-paced, evolving

business world. Captivating photos, screenshots, advertisements, and examples from actual life

make concepts meaningful for students. A wealth of learning supplements, such as self-testing,

videos, and an interactive marketing plan, further help your students develop critical

decision-making and marketing skills.
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Get ahead with Pride/FerrellÃƒÂ¢Ã‚â‚¬Ã‚â„¢s Foundations of Marketing              View larger           

  View larger              View larger              View larger           Learning Objectives direct your attention

to key points.   Learning Objectives ensure you are focusing on each chapterÃƒÂ¢Ã‚â‚¬Ã‚â„¢s

most critical information.       Vignettes introduce real business marketing in action.   "Marketing

Insights" vignettes depict real businesses challenges and success, and help you envision yourself in

an actual marketing career.       The impact of todayÃƒÂ¢Ã‚â‚¬Ã‚â„¢s social media.   Examine the

power of social media and its growing influence in marketing strategy. The text delves into this trend



in todayÃƒÂ¢Ã‚â‚¬Ã‚â„¢s marketplace with information that shows the immediate and long-term

capabilities of social media.       The changing landscape of marketing.   Emerging trends feature

boxes highlight the latest trends, such as globalization, social media, and more.

#BeUnstoppable with MindTap Marketing!              View larger              View larger              View

larger              View larger           Be empowered.   MindTap empowers you to produce your best

workÃƒÂ¢Ã‚â‚¬Ã‚â€•consistently. MindTap shows where you stand ÃƒÂ¢Ã‚â‚¬Ã‚â€•both

individually and compared to the highest performers in class.       MindTap is designed to help you

master the material.   Interactive videos, animations, and activities create a learning path designed

by your instructor to guide you through the course and focus on whatÃƒÂ¢Ã‚â‚¬Ã‚â„¢s important.  

    MindTap is mobile.   The MindTap Mobile App provides the mobility and flexibility for you to make

any time study time.       MindTap helps you stay organized & efficient.   MindTap gives you the

study tools to master the material.

William Pride (Ph.D., Louisiana State University) is a professor of marketing in the Mays Business

School, Texas A&M University. In addition to this text, he is co-author of a market-leading principles

of marketing book. Dr. Pride's research interests include advertising, promotion, and distribution

channels. His research articles have appeared in major professional journals, such as the Journal of

Marketing, the Journal of Marketing Research, the Journal of the Academy of Marketing Science,

and the Journal of Advertising. Dr. Pride is a member of the American Marketing Association,

Academy of Marketing Science, Society for Marketing Advances, and the Marketing Management

Association. He has received the Marketing Fellow Award from the Society of Marketing Advances

and the Marketing Innovation Award from the Marketing Management Association. Both of these are

lifetime achievement awards.O.C. Ferrell (Ph.D., Louisiana State University) is the James T. Pursell

Sr. Eminent Scholar in Ethics and Director of the Center for Ethical Organizational Cultures, Auburn

University. He served as the Distinguished Professor of Leadership and Ethics at Belmont

University and University Distinguished Professor of Marketing in the Anderson School of

Management at University of New Mexico. His academic research focuses on ethical

decision-making, stakeholder relationships and social responsibility. He is a leading author in

marketing ethics and stakeholder orientation to achieve marketing performance in organizations. Dr.

Ferrell is past president of the Academic Council of the American Marketing Association and chaired

the American Marketing Association Ethics Committee twice. Under his leadership, the committee

developed the AMA Code of Ethics and the AMA Code of Ethics for Marketing on the Internet. He is



Vice President of Publications for the Academy of Marketing Science. He has received the Cutco

Vector Distinguished Marketing Educator Award from the Academy of Marketing Science. Dr. Ferrell

is the co-author of 20 books and more than 100 articles. His articles have been published in the

Journal of Marketing Research, Journal of Marketing, Journal of Business Ethics, Journal of

Business Research, Journal of the Academy of Marketing Science, and The Academy of

Management Executive, as well as other journals. Business Ethics: Ethical Decision Making and

Cases, co-authored with John Fraedrich and Linda Ferrell, is one of today's leading business ethics

texts. Dr. Ferrell has served as an expert witness on marketing issues for numerous legal cases,

has been quoted in leading business publications, such as USA Today and Wall Street Journal, and

has appeared on The Today Show to discuss marketing issues.
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